Segmented data from the
Global Fellow Study 2021

Comparison of data of fellows that have and have

not collaborated with ASNs




In which country were you elected an
Ashoka Fellow?
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What legal set up does your

organization have?
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How many countries are you active in
(including your own)?
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Has Ashoka helped you see the importance of other organizations/
institutions independently replicating your idea?

50%%

399%%
359/ 2070 350/,

26%%a

22%%6

To some extent Yes iEI

B Overall ™ Works with ASN m Doesn’t work with ASN



Since becoming an Ashoka Fellow, to what extent has your idea
achieved change in market—based economic systems?
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Have you gained any of the following through
the Ashoka network?
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Has Ashoka changed how you see yourself as a leader?
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All things considered, to what extent has Ashoka helped
you increase your impact?
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How relevant is Ashoka’s vision “Everyone a Changemaker”
to your own work?
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Has Ashoka helped you see the importance of changing collective
mindset on the social issue you are trying to address?
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